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CHAPTER 1: INTRODUCTION 

Throughout the human history, there is verified the human need to travel to new places, to 

communicate and to interact with different cultures, to discover new meanings and interpretations, to 

wander and act as an active participant in a perpetual communication process that concerns him, with 

the place and the non-place, with intangible and material culture, to structure and share new 

experiences, to reflect and structure values in accordance with his empirical and cultural continuum 

enriching his itinerant biography and defining his identity as a citizen of the world in the 21st century. 

The development of special forms of tourism is therefore a suitable means of tourism and economic 

development, but also a means of creating unique experiences for visitors and local communities.  

The necessity of changing the image of a destination that has until now been based on the sun and 

sea is particularly felt due to the moderate economic results recorded in recent years and due both to 

the increase in competition between areas that offer the same tourist product, and to the low service 

quality. 

The new touristic image of a destination must be based on its special characteristics, on those that 

differentiate it from competing regions, Greek and foreign, and constitute its comparative advantages: 

the society, the culture and the environment. 

However, the existence of a lot of material and a related tradition are not enough to attract the target 

group that has interests related to Creative Tourism. It is necessary to highlight them through specific 

complex touristic products. 

Based on the concept that the image is the sum of the elements and messages that a product sends 

to the consumers, there should be created an image of a destination that will address to the Creative 

Tourism Target Group, in order to guide them to decide to experience this feeling. In this way, it will 

provide with added value to the already existing Touristic product, it will contribute to the extension of 

the tourist season and at the same time it will serve the tour-operators and related services. 

This image will also serve as a means for the creation of an autonomous demand in order to live 

these experiences, beyond any proposals and plans of tour-operators. 
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In order to define this image, it is necessary to clarify the type of Creative Tourism that is desired to 

be developed and the type of customers we are addressing to. 

For this reason, there is suggested a short SWOT analysis, upon completion of Phase 1 of the 

project, with the ultimate aim of further and specialized highlighting of the dynamics of the offered, 

material and intangible infrastructures, addressed to the target group related to Creative Tourism. 

The complex package of Creative Tourism is proposed to have the following characteristics: 

 to be one of the main supports of the local economy with the aim of global socio-economic and 

cultural development 

 to utilize local resources and products (e.g. oil, cheese, handicrafts, tangible and intangible 

resources) 

 to be integrated into the socio-economic fabric of the destination, activating the local potential 

 to contribute to the maintenance of the authenticity and uniqueness of a destination, to protect 

the environment and in general its harmony as valuable elements for sustainable tourism 

development 

 to achieve a better dispersion of tourists both in terms of geographical and time coverage 

since it is not focused on the ‘sea and sun tourism’ 

 to be based on the high quality of the tourist product (which does not coincide only with luxury) 

and not on the quantitative increase of tourists 

 to contribute to the reduction of seasonality 

 to create other business activities 

 to contribute to the increase of employment 

 to support other business sectors 

 to define a specific operating framework and quality criteria.  
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CHAPTER 2: ENERDECA II PROJECT and CREATIVE TOURISM 

According to the ENERDECA II project, the term “Creative Tourism” means an alternative form of 

tourism that seeks to engage tourists in local creative activities related to the cultural capital of the 

area. 

The ENERDECA II project has as its objective the creation and promotion of a distinctive Creative 

Tourism product (Creative Tourism) at transnational level.  

It is directly related to the stimulation of business activity through the development of creative 

industries in the project partners’ areas (Local Action Groups-LAGs areas), but also mainly to the 

networking of this activity in a linear cultural tourism product which: 

1. will offer authentic touristic experiences 

2. will highlight and protect the cultural and environmental capital and 

3. will favor tourist connections between CLLD/LEADER countries and regions, thus creating a 

distinct touristic offer at transnational level. 

In addition, ENERDECA II project deals with the development of Creative Tourism in the areas of the 

project's partners through academic support, the exchange of know-how between the partners and 

other stakeholders and the provision of practical tools and techniques to both designers and 

organizers of Creative Tourism activities. 

This type of tourism focuses on offering informal, hands-on workshops and creative experiences and, 

in general, focuses on production.  

According to Raymond description (2007), “the workshops are held in small groups in homes and 

workplaces, allowing visitors to explore their creativity while getting closer to the locals”, providing in 

this way “an authentic feel for the local culture”. 

The main parameters of the ENERDECA II project, therefore, are on one hand the interpretation of 

the cultural and natural stock of the intervention areas of the CLLD/LEADER Local Programs and on 
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the other hand the experiential tourist experience, through the development of Creative Tourism 

activities, in the project areas.  

A key outcome of the ENERDECA II project, in the context of the implementation of Action 2.1: 

"Identification and Prioritization of Critical Resources in the LAG Areas Based on Common 

Standards of Interpretation and Planning", will be the creation of a common framework for the 

recognition and prioritization of the importance of the Resources of the LAG areas Partners-LAGs of 

the ENERDECA II project, in terms of their touristic utilization but also in order to have a common 

treatment in terms of their interpretation for touristic consumption and for their use as Creative 

Tourism Resources. 

In this way, the uniformity of the treatment of the ENERDECA II Project Partners-LAGs will be 

achieved in terms of the utilization of their natural & cultural capital in the CLLD/LEADER intervention 

areas, while a Distinctive Transnational Creative Tourism Product will be created that will highlight the 

locality but at the same time will lay the groundwork for understanding multi-culturalism and the 

creation of a multi-faceted transnational tourism experience in the project partners’ areas. 

After all, the ultimate goal of the ENERDECA II project is the creation of a transnational route of 

creative tourism, where the motivation for visiting a region is the 'immersion' of the creative tourist in 

local knowledge, local values, local aesthetics and the human geography of the visited region in 

general.  

In this sense, through the ENERDECA II project, tourism of this kind moves away from the classical 

'spatial' view (e.g. sports tourism, agrotourism, marine tourism, ecotourism, etc.) and acquires a new 

view related to culture, creativity and finally with the view that the host society itself has of its own 

region, which is offered for touristic consumption to the creative tourists who visit it. 

Obviously, Creative Tourism of this form does not aim to abolish the existing mass tourism, but to 

function in addition to it, by taking it into a quality upgrade that will have correspondingly positive 

economic results. This upgrade will gradually differentiate the clientele. 
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The type of Creative Tourist that is targeted through this effort, is not the one that makes its choice 

solely on the basis of the lowest price, but through the satisfaction of its interests.  

It is not only targeted to the ‘package tourist’, but mostly to the individual customer who will come to 

discover the place to live experiential experiences.  
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CHAPTER 3: CULTURAL and CREATIVE TOURISM 

3.1 The specificity of the Cultural Tourism 

The specificity of Cultural Tourism today, also called "Dynamic Tourism/Creative Tourism" (Richards, 

2009), is determined by the new current, dynamic relationship of two-way interaction and bipolar 

relationship of culture - tourism. 

The term ‘Creative Tourism’ means tourism that is sustainable and the "profile" of which is 

characterized by a permanent, quality presence in the global market. Richards and Raymond (2000) 

were the first to define creative tourism as “tourism that offers visitors the opportunity to develop their 

own creative potential through active participation in courses and learning experiences that are 

characteristic of the holiday destination where they are taking place”. 

UNESCO (2006) defined Creative Tourism as “travel directed towards an engaged and authentic 

experience, with participatory learning in the art, heritage or distinctive character of a destination, and 

provides a connection with those who reside the place and create this living culture". 

Creative Tourism, as a dynamic form of Cultural Tourism, provides the possibility of satisfying the 

modern traveler's need for creativity - by offering it through initiatives at local level - and, therefore, 

promotes economic and social cohesion, tourism development and it enables the development of 

each destination through its own indigenous characteristics. 

Raymond (2007) also presented a revised definition of Creative Tourism: “A more sustainable form of 

tourism that offers an authentic feel, a local culture through informal, hands-on workshops and 

creative experiences. Workshops are held in small groups in teachers' homes and workplaces and 

allow visitors to explore their creativity by reaching out to local people". 

The stages of semantic and chronological development of Creative Tourism, according to Richards 

(2018), are based on the increased conscious involvement of the tourist in cultural activities with an 

increased element of co-production - the tourism product/service is both culture and experience 

("personalized experiences"). 
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More precisely, Sacco (2013) points out that in Cultural/Creative Tourism, the appearance of each 

stage does not remove the existence of the previous one, but the Cultural ecologies /Culture coexist 

and, as he states, "the articulation of the cultural and creative sub-sectors reflects their coexistence, 

stratification and hybridization”: 

STAGES 
DATES 

(APPROXIMATELY) 
TYPES 

Creative Tourism 1.0 2024 Educational Activities and 
Workshops 

Creative Tourism 2.0 2025 Creative experiences at the 

Destination 

Creative Tourism 3.0 2026 Links to the Creative Economy 

Creative Tourism 4.0 2027 Networks of relationships and 
co-creation of experiences 

Figure 1: Stages of Creative Tourism Development [adapted from Richards (2018)] 
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3.2 Differences of Cultural and Creative Tourism 

The differences between Cultural and Creative Tourism are that Creative Tourism aims to attract 

tourists through various cultural values, with the aim of developing the creative community, promoting 

the development of creative industries and the local economy, while Cultural Tourism mainly aims at a 

static exploitation of the past (material monumental and historical heritage) and in obtaining profit with 

not-immediate visible socio-economic benefits in the local community/destination, where it takes 

place. 

Cultural Tourism  Creative Tourism 

Orientation to: attractions, events, preservation of 

monuments, increase in profit. 

Resources of creative tourism: intangible 

values for gaining experience, learning, 

developing traditions. 

It improves the local economy through taxes, tickets, 

souvenirs. 

Direct improvement of local economy 

through financial support of 

communities/jobs. 

Tourism products are exported to other countries. As 

a result, the little profit from the travel products that 

are sold is going directly to the local community. 

Tourism products are sold in the country, 

contributing directly to the local economy 

and community life. 

Figure 2: Differences between Cultural and Creative Tourism 

Also, in Creative Tourism the attention shifts from the tangible cultural heritage to the cultural context 

("all cultural age") (Dru, 1996, p.123), Korez-Vide 2013).  

The ability to create social experiences and networking (integration of tourism and creative industries, 

integration of all actors in a structured policy framework) (Sangchumnong, A., 2018), form an 

important factor of competitiveness and therefore of sustainability of a destination. 
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As stated by Richards and Wilson, (2006) "creative resources are renewable and therefore more 

sustainable than the natural (material) elements of culture (which are subject to degradation and need 

expensive maintenance) and cultural tourism creativity does not depend on the concentration of 

cultural resources - as creative tourism uses tourism resources as processes, in essence intangible 

capital which is not given (emphasizing experiences based on the natural and cultural environment) - 

and, therefore, the existence of material heritage is not necessary and the costly maintenance of 

tangible assets or much infrastructure, giving destinations a competitive advantage over other 

locations”. 

What’s more, the spatial co-location of creative consumption and production (locals-tourists) 

(Richards and Wilson, 2006) represent a key mechanism in order to avoid the appearance of serial 

reproduction often associated with traditional tourism cultural development models. 

Creative Tourism can even develop the local economy because it is a factor that attracts a significant 

number of tourists. Creative cultural tourism and innovation are playing an important role in boosting 

attractiveness (investments, creative talents and tourists) at local and regional level, by providing a 

varied cultural offer and furthermore positioning cultural tourism as a key strategy within each 

individual development sector of society at various levels of hierarchy and space, it enables to ensure 

a qualitatively higher level of development, both individual and collective (Djukic, A., Vukmirovic, 

2012), (Korez-Vide, 2012). 

Furthermore, creativity is not only value creation (economic wealth) but also value creation (Richards 

and Wilson, 2006). Creative Tourism can reduce the problem of fewer visitors in the low season 

(Sepe and Trapani, 2010). Gordin and Matetskaya (2012) indicate that this form of tourism helps to 

emerge new forms of local activities and transfer the temporal flow of tourism - necessary in periods 

and areas of low tourist traffic. 

Creative Tourism can, therefore, be promoted throughout the year because it includes activities 

related to the specific area, such as art, music, performance or lifestyle. 
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3.3 Relationship between Sustainability/Cultural Sustainability & Cultural 

Creative Tourism 

In cultural tourism sustainability, the connection of cultural policy and sustainable tourism is 

inseparable and necessary as the rapid development of cultural tourism with the associated problems 

on one hand, mainly at local level, and the rise of the experience economy on the other hand, have 

raised questions about the sustainability of this form of tourism, making it imperative to search for a 

new form of connection between culture and tourism and strategies/forms to strengthen it (Korez-

Vide, 2013). 

The strategic role of culture/cultural heritage, as a driver of urban and regional regeneration, can be 

seen in many European, National and Regional Development Plans (KEA, European Commission, 

CSES), with cultural heritage having a significant positive impact in many areas of economic and 

regional development, sustainable tourism, job creation, upskilling through technological innovation, 

the environment, social identity, education, economic and social development, innovation and 

coherence, the branding of a destination (Go, Avarez, M. D., van der Laarse, and Egberts, L., 2015). 

Cultural heritage also plays a critical role in the 2030 Agenda for Sustainable Development - making 

"cities and human settlements safe, resilient and sustainable", through "inclusive" and "sustainable 

urbanisation, planning and management" and safeguarding the world's cultural and natural heritage 

(UN General Assembly, Transforming our world: the 2030 Agenda for Sustainable Development, 

2015). 

Moreover, the shift of post-industrial societies towards the symbolic economy, in recent years, has led 

to a shift of scientific interest in cultural heritage from a conservation-oriented approach to a value-

oriented approach (Hall, 2004, Sacco, 2011, 2012, Richards, 2014). 

Also, according to the summary of the European Regional Development Fund (2018), Sustainable 

Tourism is an opportunity for regions to benefit from their cultural and natural heritage and there is an 

interdependent relationship between cultural and natural heritage and sustainable tourism. 
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There have been detected (Murzin-Kupisz M., 2012) several main possible effects of cultural heritage 

on development processes at different spatial scales (e.g. local, regional), which can be categorized 

into: 

 Direct economic effects, related to the generation of income and employment 

 Indirect income effects, including tourism multiplier, public sector’s income as well as real 

estate market effects 

 Long-term impact of heritage (economic support, educational resources, creativity, 

development of cultural capital) 

 In addition, the issue of standard and quality of life is raised as an important impact of cultural 

heritage. Its effects on local identity, on the sense of pride and belonging, on the cultural, 

economic and social sustainability it brings about, are significant. 
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3.4 Benefits of Creative Tourism 

In addition, the recognition of the economic potential of creativity (UNCTAD, 2008, 2010, European 

Commission, 2010, OECD, 2014) has put creativity and creative tourism - creative tourism is nothing 

but a development of cultural tourism created to address the challenges of cultural tourism 

management - as a means of development and as a possible solution to the range of economic, 

social and environmental problems (new learning approaches, development of social capital and 

community cohesion, environmental innovation, promotion of innovation and development of 

individual skills, marketing , development of social capital, etc.) (Florida, 2002, UNCTAD, 2008, 2010, 

European Commission, 2010, Korez Vide, 2013). 

Therefore, given the aforementioned nature of Creative Tourism, it can resolve the conflicts of 

sustainable development, because it contributes to the creation of beneficial links between the various 

economic, social and environmental actors, promoting the active participation of tourists and allowing 

communities to exploit local cultural resources with creative ways while simultaneously fulfilling the 

goals of natural and cultural preservation, social justice, and economic development (Solene, 2011). 

According to the research community (Ohhridska-Olson and Ivanov, 2015, OECD 2014, Creative 

Tourism Network, Sacco, 2013), there have been identified a number of benefits of Creative Tourism, 

that go beyond the simple increase of demand for tourism experiences.  

These benefits of Creative Tourism can be summarized as follows: 

 Introduction of new forms of tourism with an increase in the value chain and high added value 

products 

 Increasing tourist demand or changing the touristic profile of a destination due to the 

emergence of new and attractive touristic experiences 

 Distribution of touristic activities throughout the year 

 Brand Visibility: Tourism derives comparative advantages from the cultural profile, heritage & 

history of the country, which forms a potentially strong brand name of products and services of 

the Cultural/Creative Industries and tourism, domestically and internationally (GGET, 2015-
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2016). Also, local arts and crafts are promoted through tourism in order to improve the image 

of the destination through marketing 

 Development of "soft infrastructure": small-scale creative enterprises, creative spaces, 

courses that act as hubs of creative networks, allowing the interaction of producers and 

consumers 

 Creating an atmosphere (buzz) in order to make the areas more attractive for tourists and 

residents 

 Attracting creative talent due to an increase in the quality of life as well as the quality of 

opportunities in both tourism and the creative industries 

 Stimulate innovation by adding creative drive and new technology to tourism development 

 Knowledge economy - development of knowledge and skills as a result of increasing contacts 

between creative and tourism industry professionals, between producers and consumers and 

between consumers and residents (here comes the challenge for creative industries to find 

new ways of managing tourism ) 

 Exports of products with creative content and by extension cultural promotion of the local 

community to stimulate tourist visits 

 New marketing strategies, such as: participation in networks and clusters. Grouping and 

networking 

 Creation of jobs outside the ‘traditional tourism’ (employment for artists, artisans and other 

professional groups, not directly related to tourism) 

 Development of cultural capital (increasing creative and cultural assets) 

 Conservation of cultural heritage as a renewable resource for creative purposes of tourism 

 Preservation of cultural values. Preservation and development of local identity/distinctiveness - 

Local cultural differentiation-uniqueness of tourism offers (through the use of local traditional 

symbols, which are disseminated through symbolic activities such as culinary experiences, 

festivals and exhibitions) 

 Maintaining the authenticity of the destination 

 Development of social capital/social values that promote social cooperation - social cohesion 

 Human interaction – cultural exchange - direct cooperation between people of different 

nationalities. 
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The aforementioned - necessary conditions for tourism and not only the sustainability of a destination 

- are among the most important benefits of cultural / creative tourism, due to its characteristics as a 

process of creating renewable activities. It seems that the creative tourism model has the potential to 

influence many areas of tourism development - it is an innovative approach to tourism. Indicatively, it 

is noted that all these factors allow long-term improvement of the local economy, through income to 

local residents, businesses and the public (state, local, regional) budget through various taxes 

(Jurėnienė, 2016). 

We see, then, that cultural heritage has a positive impact on sustainable tourism, while on the other 

hand cultural tourism can only be sustainable if it involves a closer interaction with the local culture 

and natural environment. 

An interaction offered by creativity/creative tourism, which seems to be considered a panacea for a 

wide range of tourism problems - the ability to transform a destination's key heritage cultural factors 

into created assets with high symbolic content/value and the organizational capabilities it provides , 

allow some regions to make better use of their heritage and built assets to become attractive to 

tourists and more sustainable (OECD, 2009, pp. 29–30): "shifting from comparative to competitive 

advantage of a destination" (OECD, 2009). 

The challenge is not to identify additional niche markets, which are shaped by the special connection 

of tourism with culture as well as other sectors such as agri-food, the environment, etc., and the 

possibility of the contribution of technology to the further development of these sectors (GGET, 2015 -

2016). 

Therefore, in the context of creative tourism, a transition from traditional quantitative production 

methods to qualitative innovative sustainable tourism productions/forms can be distinguished, but this 

transition requires appropriate planning and management for the successful and sustainable tourism 

development of a destination. 
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3.5 Strategic Policies for the Development of Sustainable Cultural/Creative 

Tourism 

Since the middle of the 20th century, repeated international efforts to integrate culture and cultural 

tourism into sustainable development reflect the need to balance the importance of culture with 

prevailing policies and broader social and environmental issues (Kangas, et al., 2017).  

Tourism, too, is an open system that operates in a dynamic, ever-changing environment, and tourism 

development is a dynamic process that is influenced and determined by many factors, one of which is 

tourism resources.  

The development of the demand for cultural tourism was, and will always be, closely linked to the 

supply of cultural attractions (Ilincic & Jovicic, 2015).  

However, their exploitation and the attraction of further demand can only be possible if there is a 

parallel partnership and promotion of all tourism system components.  

This finding is of significant importance for the analysis and the decision-making of any strategic 

options for the development of Cultural / Creative Tourism. 
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CHAPTER 4: EVALUATING THE SIGNIFICANCE OF RESOURCES  

4.1 Selection of Specific Characteristics for Assessing Resources’ Significance 

All of the above considerations lead us to a more rational thought for the Recording and for 

Establishing Common Standards for the Evaluation of the Significance of Resources, i.e. 

SECTION 2.1.1 of the ENERDECA II project. 

After all, by the term "Significance" of a Resource of the selected area we mean “the historical, 

aesthetic, scientific and social Value that a resource had in the past or will have in the future or a 

combination of them". 

This Significance may relate to physical (tangible) characteristics of a Resource, such as the 

preservation of the historical record or the external appearance of a building, or to its properties, such 

as e.g. a commemorative role or the atmosphere (socially shaped concept) that a particular place 

exudes. These are known as "Heritage Values". A Resource can have more than one Values. 

The term “Significance” could be described as follows: 

“Designated heritage sites are visitor friendly, physically, spiritually and economically. They satisfy 

visitor demands and market constraints, the tourism experience, recover value for money, while at the 

same time maintaining their authenticity and integrity' (Garrod and Fyall, 2000:686). 

Based on the above, the selection of the specific characteristics of a Resource that will be interpreted 

will be made following a specific procedure in which the Project Teams of both the Contractor and the 

Contracting Authority will be involved, always based on the latter's aspirations in terms of tourism 

development and also on the basis of the possibility of the characteristics of a Resource to be 

interpreted and to constitute the appropriate tourist attractions in a complex product of Creative 

Tourism.  

  



 
 

 

    
Co-funded by Greece and the European Union 

19 

4.2 Conclusions 

The creation of an organized local structure for tourism development & destination promotion is going 

to significantly upgrade the tourism product of each region/destination/area. It will help tourism 

businesses by providing them with support so that they can adapt to the modern developments and 

demands of the international market. It will also improve the presence of the destination in modern 

internet media and it will consequently maximize the benefits of tourism development in the local 

economy. 

In conclusion, increasing awareness regarding the development of tourism-culture synergies is vital 

for the needs of sustainable tourism, especially at local and regional level. 

Destinations are now called upon to address the needs of new tourism markets with an increasing 

diversity of cultural products - by creating competitive products/services and integrating those cultural 

resources (e.g. intangible heritage), that encourage entrepreneurship and investment (creative 

tourism), with the aim of strengthening the regional tourist identity/attractiveness, competitiveness and 

improving the quality of life of the local community. 

This actually means sustainable tourism/cultural tourism planning and development policies 

(strategies) using appropriate visitor management, marketing, management/administration/planning 

practices, to achieve the following 3 (three) main objectives: 

 ensuring the preservation of the values of tourism resources 

 enhancing the experience of visitors interacting with tourism resources 

 maximizing the economic, social and environmental benefits/returns to the stakeholders of the 

host community.   
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4.3 Definition of the Procedure for the Recording-Assessment of the 

Significance of Resources, in the context of the ENERDECA II project 

As already mentioned before, Creative Tourism is an alternative form of tourism, which seeks the 

participation of tourists in creative activities, linked to the cultural capital of the region. 

The ENERDECA II project aims to create and promote a distinctive Creative Tourism product at 

transnational level.  

It is directly related to the stimulation of business activity through the development of creative 

industries in the project partners’ areas, but also mainly to the networking of this activity in a linear 

cultural tourism product which: 

1. will offer authentic touristic experiences 

2. will highlight and protect the cultural and environmental capital and 

3. will favor tourist connections between CLLD/LEADER countries and regions, thus creating a 

distinctive touristic offer at transnational level. 

Since the middle of the 20th century, repeated international efforts to integrate culture and cultural 

tourism into sustainable development have reflected the need to balance the importance of culture 

with prevailing policies and broader social and environmental issues (Kangas, et al., 2017).  

Tourism is an open system that operates in a dynamic, ever-changing environment (see Figure 3: 

The structure of the tourism system) and tourism development is a dynamic process that is influenced 

and determined by many factors, one of which represent the tourism resources.  
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Figure 3: The structure of the tourism system (source: SETE Institute, 2015) 

 

Therefore, the development of the demand for cultural/creative tourism was, is and will always be 

closely linked to the supply of cultural attractions (Ilincic & Jovicic, 2015). 

However, their exploitation and the attraction of further demand can only be possible if there is a 

parallel partnership and promotion of all tourism system components. 

This finding is of significant importance for the analysis and the decision-making of any strategic 

options for the development of Cultural / Creative Tourism (see Figure 4: Tourism operating system 

and its main components). 
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.  

Figure 4: Tourism operating system and its main components (source: SETE Institute, 2015) 

 

All of the above come as a proof that the main parameters of the ENERDECA II project are, on the 

one hand, the interpretation of the cultural and natural stock of the intervention areas of the 

CLLD/LEADER Local Programs and, on the other hand, the experiential tourism experience, through 

the development of creative tourism activities, in the project areas. 
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At this point, it should be taken into account that the Recording (which is based on the Methodology 

developed in the current SECTION 2.1.1) mentioned in SECTION 2.1.2 of the ENERDECA II project, 

is related to the Recording of the main physical, cultural etc. Resources of all CLLD/LEADER areas of 

the Greek project partners. The Recording is also related to the categorization and evaluation of these 

Resources, based on their current value and not on their potential (long-term) or past value. 

Indeed, an important mistake of the tourism system is the obsession with the projection - promotion of 

specific Resources that have great development prospects but remain inaccessible and inactive. 

Such kind of Resources -which may have a significant internal value (intrinsic value) but not at all a 

touristic value- contribute negatively to the touristic experience, both during the tourists visit to the 

specific destination and also during their return to their country and during reminiscence. Advertising 

such kind of Resources makes absolutely no sense in the development phase. On the contrary, 

Resources remain idle because they are not properly interpreted and connected. These actions 

(networking, interpretation) can be achieved at a very low cost and can provide with another 

dimension to the tourism product of the specific area. 

So, in order to obtain an overall rational result regarding the further exploitation of the Resources, 

towards a multidimensional Tourist Product, the use of a specific file, entitled: "RESOURCES 

SIGNIFICANCE ASSESSMENT SHEET" is being recommended in ANNEX D of the current 

Deliverable.  

With the help of this ASSESSMENT SHEET, there will be recorded the main natural, cultural, etc. 

Resources of all CLLD/LEADER areas of the Greek project partners, and more specifically: 

1. Regional Development Agency of Kavala 

2. Aetolian Regional Development Agency 

3. Regional Development Agency of Cyclades 

4. Public Cooperative Evros S.A. - Local Development Corporation 

5. Regional Development Agency of  Drama 
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6. Elikonas Parnasos Regional Development Agency 

7. Regional Development Agency of Evoia  

8. Regional Development Agency of Fthiotida 

9. Regional Development Agency of Kastoria 

10. Regional Development Agency of Olympia 

11.  Regional Development Agency of Pella 

12. Regional Development Agency of Rodopi 

13.  Northern Evros Research and Development Company 

14.  Regional Development Agency of South Epirus Amvrakikos 

15.  Regional Development Agency of Florina. 

At least 10 Resources from the CLLD/LEADER area of each Greek project Partner will be evaluated, 

out of which 5 will be finally selected, with the sole exception of the Cyclades, where the evaluation 

will concern at least 20 Resources, out of which 10 will be finally selected (total Resources to be 

evaluated: 160, total Resources to be finally selected: 80). 

In the following CHAPTER 5, an in-depth and detailed description is attempted - Section by Section 

and field by field - of the "RESOURCES SIGNIFICANCE ASSESSMENT SHEET", which will be used 

for the needs of the ENERDECA II project. 

Each proposed Resource should be accompanied by its exact address - geographical location (where 

applicable) and, if possible, by its imprint, in the form of coordinates, on a digital map (e.g. Google 

maps). 

Along with the completed ASSESSMENT SHEET, it is possible to attach additional information about 

the respective Resource, which is not foreseen/required by the ASSESSMENT SHEET and which can 
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provide further added value, such as (indicatively): general characteristics of the area where the 

Resource is located, access, transport, infrastructure, accommodation, occupations of residents, 

urban/mountain environment, characterization of the tourist destination, offered tourist product of the 

wider area, time period of the touristic season, statistics of incoming tourism, etc. 

All this additional/supplementary information can be attached in any available format, in the form of 

(indicatively): Travel-Tourist Guides, Preliminary Studies, Studies, Theses, Articles, Any recorded 

Reports-Testimonies of visitors and/or residents, Photographic Material, Videos, etc. 

In ANNEX D of the current Deliverable, there is presented (both in .doc file and in .pdf file) the 

"RESOURCES SIGNIFICANCE ASSESSMENT SHEET ", containing detailed instruction-guidelines 

on how to fill-it in (see red marked fields).  

This "RESOURCES SIGNIFICANCE ASSESSMENT SHEET" can also be found and completed on-

line through Google Forms, in the following link: https://forms.gle/UX959abadmbejUEW9. 

 

  

https://forms.gle/UX959abadmbejUEW9
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CHAPTER 5: DESCRIPTION OF THE “RESOURCES SIGNIFICANCE 

ASSESSMENT SHEET”, IN THE FRAMEWORK OF THE ENERDECA II 

PROJECT 

5.1. Introduction - Factors to be considered in Resources’ Description 

"Tell me and I'll forget. Teach me and I will remember. Make me participate and I will learn” 

Within these simple words of Benjamin Franklin, all the importance of human participation in any 

activity that offers him a new interest or even more a unique experience is captured. Particularly in the 

field of tourism, the concept of participation needs wide application and is directly linked to the 

concept of creativity, since the latter can arise as a result of the former. Participatory tourism refers 

both to the participation of interested consumers (tourists) in activities of acquaintance and direct 

contact with the local culture, often unfolding in this way their creative potential (participatory tourism), 

and to the active participation of the local community and stakeholders in the decision-making and 

planning process (participatory tourism planning), with the aim of building and activating unique tourist 

experiences. 

Participatory experience tourism (participatory experience tourism) can better convey the complex 

concept of participation as it is presented as an extension of creative tourism and in the form of an 

umbrella includes a process of adding value to an experience through the active participation of the 

tourist, where the value of all of goods and services is co-created or produced through the interaction 

of consumers and producers. By extension, depending on the degree of active tourism participation, 

creativity (as an activity or as a background) also shapes different types of experiences and products. 

Creativity by definition refers to the production of new ideas or the combination of known data for 

something new, providing some value to the final result. Its wide use (usually as an aggressive 

definition) in various sectors of the economy and society in general, complicates its conceptual 

definition, which should be clarified and clear in each case. 

At the local level in the extra-urban area, creativity is oriented towards the development of tourist 

activities that are based on the real possibilities and local resources of an area, i.e. the set of 
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materials (territorial features, landscapes, monuments, works of art, products, etc.) and intangible 

(heritage, history, culture, know-how and knowledge, etc.) components that characterize internally 

and externally a potential final product (goods and services). 

Through this bottom-up approach, we can identify peculiar elements that characterize the local 

community, which in combination with the type of area (rural, mountainous, island, sparsely 

populated), its population size and its various influences on the area (internal and external factors), 

will shape the overall final tourism product offered. 

The connection of creativity (as a development tool) with tourism, in the sense of the visitor's 

participation in the creation of a final product (participatory tourism and co-creation) and not simply in 

its purchase or consumption, came as a response not only to the already degraded quality tourism 

product of simple visits to museums and archaeological or historical sites, but also in the more 

general image of Cultural Tourism, which in many cases evolved into yet another expression of mass 

tourism. 

 

5.2. Detailed Description of the “Resources Significance Assessment Sheet” 

In summary, the "Resources Significance Assessment Sheet", which will be used for the needs of 

the ENERDECA II project, is described and structured as stated below and includes: 

- The Introductory Part of the ASSESSMENT SHEET, which includes: the 'Selection of the 

Greek Partner-LAG', the 'Name - Title of the Proposed Resource', the 'Specific Address - 

Geographical Location', the 'Relevant Photos' and the 'Resource Description'. 

- the following five (5) Sections of the ASSESSMENT SHEET: 

 Section A. TYPE OF RESOURCE 

 Section B. SIGNIFICANCE AND EVALUATION 

 Section C. TOURISM MODIFIERS 

 Section D. RESOURCE INTERPRETATION 
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 Section E. POTENTIAL OF THE RESOURCE TO ACT AS A CREATIVE TOURISM 

RESOURCE. 

- GENERAL COMMENTS – SPECIAL NOTES, regarding the proposed Resource. 

All the above Sections of the Resources Significance Assessment Sheet include individual sub-

Sections, with the corresponding explanations, assessing factors and individual parameters for a 

rational evaluation of the resources, as detailed below: 

Introductory Part of the Record Sheet (detailed description) 

The Introductory Part of the "Resources Significance Assessment Sheet" is broken down into the 

following subsections: 

'Selection of the Greek Partner-LAG': here it is possible to select among the 15 Greek Partners-

LAG participating in the ENERDECA II project. 

'Name - Title of Proposed Resource': in this field the name of the proposed resource or another 

name used by the Local Society for the specific Resource is recorded. 

'Specific Address - Geographical Location': the exact address/geographical location of the 

proposed resource is listed here, with its exact mapping, where possible, with exact coordinates on 

Google Maps or other geographic information system / digital map. 

'Relevant Photos': at this point of the Resources Significance Assessment Sheet, it is possible to 

attach suitable photographic material, in an editable format (if possible), which will be accompanied by 

relevant short explanations, as well as related videos (if any) or any other illustration . It is strongly 

emphasized that the use of the material is free from copyright. 

'Resource Description': here is a brief description of the proposed Resource with reference to what 

it represents (e.g. product, service or some other intangible or tangible heritage activity). For a more 

complete description of the proposed Resource, a necessary condition is to assess, among others, 

the following factors: 

A) the existing image of the Resource, i.e. the general impression the resource leaves on the visitor 
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B) if the Resource is visitable, i.e. the ability of the resource to host people for the purpose of gaining 

experience 

C) the possibility of immediate utilization/exploitation of the Resource, as long as the above conditions 

are met 

D) the possibility of future utilization/exploitation of the Resource, with minor interventions, with the 

aim of becoming more mature 

E) the connection of the Resource with other forms of Tourism, e.g. a winery could also be linked to 

primary sector activities, such as e.g. vineyard cultivation, vintage, etc. 

F) the development perspective of the Resource, regarding its viability in the future and its further 

development as well as its connection with other related activities 

G) the ability of the Resource to offer Creative Tourism (Experience Tourism) 

H) the time determination of the Resource's traffic: i.e. whether the specific resource can be visited 

throughout the year or only for a specific period of time (e.g. winter or summer or autumn or spring or 

a combination thereof). Also, if there is the possibility of traffic of the resource, e.g. for one day, for 

five days, for one month, medium-term stay, long-term stay, etc. 

The 5 Sections of the Assessment Sheet (detailed description): 

Section A. TYPE OF RESOURCE 

'Natural Resource': By the term natural resource we mean flora, fauna, biotic - abiotic elements, 

parks, protected areas, human-nature interaction, etc. Where biotic elements are the set of organisms 

or biocommunity of a habitat, while abiotic elements, such as air, water, soil, sun, etc. as well as the 

overall interactions between them. In this sub-section, in addition to the above which in their entirety 

constitute unique and separate experiences, such as: paths, bird watching, etc., it should be taken 

into account if there is human activity that is an integral part of the daily life of the residents who have 

direct relation to such environments, such as e.g. animal husbandry, herbs, logging, quarrying, etc. 
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'Man-made/Anthropogenic – Material/Tangible Cultural Heritage': Tangible Cultural Heritage is 

the first of the two types of cultural heritage and refers to physical or tangible cultural heritage 

includes objects of cultural value, monuments, historical places, which have been considered worthy 

of preservation in the past of time for future generations. The preservation of objects reveals the need 

for the recognition of the past and the elements that chronicle it. Preserved objects validate their 

memories and timeliness, as opposed to replicas and replacement objects, and insert humans into 

their history, making the possibility of touching the past literal. Man-made/Anthropogenic - Material 

Cultural Heritage includes, but is not limited to, the built environment, ecclesiastical heritage, movable 

and immovable heritage, traditional architecture of building(s), settlements, hagiography, pottery, 

musical instruments, weaving, museums - exhibitions, etc. 

'Man-made - Intangible Cultural Heritage': Intangible Cultural Heritage is one of the two types of 

cultural heritage and concerns traditions or living expressions that have been passed down from the 

predecessors through the oral word, such as folk traditions, festivals and ceremonies, dances, 

performing arts, social practices, knowledge and techniques. Intangible Cultural Heritage consists of 

the intangible characteristics of a particular culture, often preserved by social customs during a 

particular historical period. The ways and means of behavior of a society and the frequent formal rules 

of operation in a particular cultural climate, such as e.g. social values and traditions, customs and 

practices, aesthetic and spiritual perceptions, artistic expression, language as well as other aspects of 

human cultural activity. Conserving intangible heritage is more difficult than conserving 

physical/tangible objects. After all, the meaning of natural objects can be interpreted against the 

background of the socio-economic, political, religious and philosophical values of a specific group of 

people. Intangible Cultural Heritage includes spiritual heritage, values and beliefs, religion, morals and 

customs, way of life, theatre, poetry, dance, Anastenaria dance, the festivals, gastronomy, animal 

husbandry, fishing, etc. 

Section B. SIGNIFICANCE AND EVALUATION 

Section B. SIGNIFICANCE AND EVALUATION is broken down into the following three subsections: 

KEY VALUES, LEVELS OF SIGNIFICANCE - SPATIAL LEVEL, and LEVELS OF SIGNIFICANCE - 

SOCIAL LEVEL, described below: 
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KEY VALUES 

The core/key values that will be chosen are of particular importance and should be documented so 

that there is a sequence between them, resulting in a single image that will incorporate all their 

special characteristics. The description and justification should be done in such a way as to highlight 

and emphasize the main values that characterize the Resources, so as to arouse the interest of 

potential visitors to discover them. In the context of this Assessment Sheet, the following five 

categories of KEY VALUES are analyzed: 

'Historical / Myths': The history or myths that characterize the Resources are among the most 

important KEY/CORE VALUES. History is not a simple narration of completed events, but an attempt 

to reconstruct and interpret the past. The anthropological meaning of the myth differs from that which 

implies in the content of the myth some falsehood. Myths are also explored as fragmentary sources of 

oral historical narrative as indicators of social values that shape the social map of a group of people. 

'Aesthetics': The term aesthetics is derived from sensation, the experience we take in through the 

senses. Here is included an area of special beauty or anything else that might interest or excite the 

visitor. 

'Scientific, Research, Technical': In modern times, the term is more limited and denotes the system 

of acquiring knowledge based on the scientific methodology based on scientific research as well as 

the organization and classification of the knowledge acquired in this way. If they have a scientific 

interest in the ways and particular techniques used, e.g. for the preservation of works of art or for the 

herbs of a region or for scientific achievements or for the cultivation of mastic, and so on. 

'Social': To what extent it represents, respects and promotes the society where it belongs. The extent 

of offer and solidarity. 

'Spiritual': Spiritual values necessary for the formation and development of people's inner world, their 

spiritual enrichment. Both material and spiritual values are the result of human activity. The inspiration 

that causes the visitor to express themselves artistically or the emotion that it evokes. As well as to 

discover further knowledge. 



 
 

 

    
Co-funded by Greece and the European Union 

32 

LEVELS OF SIGNIFICANCE - SPATIAL LEVEL 

In this field, the importance of the Resource should be documented, depending on the spatial level 

mentioned. The ranking of the importance of the resource at the spatial level is also necessary to 

highlight the cultural capital and the importance for what we are addressing. The analysis is done at 

four spatial levels: Global, National, Regional and Local: 

'International/Global': Is it a World Heritage Resource, protected by the UNESCO Network and/or 

any other relevant Network? If not, have attempts been/are being made to join such a Network? 

'National': Is it a symbol of our historical heritage? is it a national park? is it a Natura area? 

'Regional': Represents all the societies of the entire geographical unit it covers, e.g. music, 

processing methods and uniqueness of products, etc. 

'Local': The identity that gives and characterizes the area and the society in which it is located. 

LEVELS OF SIGNIFICANCE - SOCIAL LEVEL 

In this field, the importance of the Resource should be documented, depending on the social spatial 

level mentioned, i.e. Community or Group or Family or Individual. The description should indicate the 

target groups it satisfies and what is the specificity of the Resource's importance for each of these 

target groups, such as, e.g. how important is an experience of getting to know a Resource, 

individually, as a family, etc. Otherwise, what image can give to visitors. 

 

Section C. TOURISM MODIFIERS 

Section C. TOURISM MODIFIERS is broken down into the following four Subsections: RESOURCE 

CHARACTERISTICS, INTEGRITY, UNIQUENESS, and ACCESSIBILITY, which are described 

below: 
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RESOURCE CHARACTERISTICS 

In the provided description here, the individual axes must be taken into account, either in one 

category or combined by three (Authenticity, Originality, Characterized), in order to give an identity for 

the authenticity of the Resource or its special features. 

'Authenticity': The quality of being authentic, the unquestionable genuineness or validity of the 

image it presents. 

'Originality': A resource that expresses something new and different and is characterized by 

modernity. 

'Characterized': Classification of a Resource based on some of its special features or properties, I 

distinguish it, set it apart from others or other. 

INTEGRITY 

Here the maturity level of the Resource must be described and justified in relation to the individual 

parameters of the integrity indicators (Full, Exemplary, Diverse, Certifications-Distinctions). Like being 

a role model. Or that the diversity of the Resource is able to cover the differences in the interests of 

the visitors. As a confirmation add the certifications or any distinctions-awards to give further value to 

the overall image of the Resource. 

'Complete': Complete, without deficiencies. 

'Exemplary': Useful as an example, as a model: e.g. exemplary cultivation. Exemplary teaching takes 

place in the experimental schools. It is characterized by a very high degree of perfection in some of its 

characteristics. 

'Diverse': The way a Resource is presented, to connect in an environment of harmony and a single 

image. 

'Certifications - Distinctions': State the Resource's Certifications, if any. For the Awards, there are 

also the individual awards that a Resource has been awarded. 
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UNIQUENESS 

Appreciating the individual characteristics, here the uniqueness of the Resource will emerge to attract 

the corresponding interest. The ranking could be done on all 3 parameters of Uniqueness 

(Representative, New, Common) or only on 1 category. E.g. Krokos Kozanis is a representative 

product of the region, but a new way of processing has been added or the product is also found 

elsewhere but the diversity should be emphasized. 

'Representative': A characteristic that makes one Resource different from another 

'New': The resource has been created for the first time. 

'Common': Something trivial, we find it elsewhere. It's something we expect with minimal 

differentiation. 

ACCESSIBILITY 

Here the Resource should be described in relation to the individual parameters of Accessibility: i.e. 

Accessible, Not Accessible, With Infrastructure, and Without Infrastructure. It is important to provide 

as a realistic picture of the Resource as possible in terms of accessibility, with special emphasis on 

the disabled and beyond. To define here the degree of difficulty for each target group (not only the 

disabled), to live this experience. As well as to mention suggestions for improvement. 

 

Section D. INTERPRETATION OF THE RESOURCE  

Section D. INTERPRETATION OF THE RESOURCE is broken down into the following three 

Subsections: INTERPRETATION CAPABILITY, INDICATIVE MEANS OF INTERPRETATION, and 

TARGET GROUPS, described below: 
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INTERPRETATION CAPABILITY 

Responding to the description of the individual Interpretive Capability Parameters mentioned 

(Immediate, Potential, Duration of Experience, Bearing Capacity, Capability of Anthropogenic Internal 

Environment, External Resource Environment), the text here should end up presenting the overall 

picture of the Resource in terms of maturity level for promotion but also in the interventions required 

for further improvement. 

'Immediate (Current Status)': Description for immediate-small-scale interventions. 

'Potential (Need for Intervention)': What could be done? 

'Duration of Experience': Time determination, throughout the year. 

'Bearing Capacity': How many visitors can the Resource serve? 

'Capacity of Anthropogenic Indoor Environment': To what extent the people dealing with the 

Resource have the capacity to engage visitors. 

'External Environment of the Resource': If societies are mature to accept such a Creative Tourism 

development process. As well as the general image of the environment that the Resource operates in 

so that there are no images that create negative feelings for visitors. 

INDICATIVE MEANS OF INTERPRETATION (Tour-Printed Material-Electronic Media-Promotion 

Network) 

The information for the promotion is one of the most basic factors of the promotion for the further 

sustainability of the Resource, in terms of Creative Tourism. It is necessary to mention the possibility 

of a guided tour, as well as to attach any forms, in which the Resource is described in detail. Also, to 

note relevant Websites and/or Electronic Media that display the Resource, as well as mention if it has 

joined any promotion Network/s, e.g. Wine Routes of Northern Greece, etc. 
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TARGET GROUPS 

Regarding the target groups (Children - Adults - Special Groups - Foreign Visitors), it is necessary to 

clarify which groups we will address to, so that the Resource satisfies their interests. 

 

Section E. POTENTIAL OF THE RESOURCE TO ACT AS A CREATIVE TOURISM RESOURCE 

In this Section, the Dynamics of the proposed Resource and its potential weaknesses should be 

briefly identified, as well as any threats and opportunities arising for its further promotion as a Creative 

Tourism Resource should be identified. 

A summary evaluation of all the above information should still be done and a final conclusion 

presented on the maturity of the Resource to act as a Creative Tourism Resource. 

 

GENERAL COMMENTS – SPECIAL NOTES: 

At this point, with which the Assessment Sheet is 'closed', the opportunity and space is given for 

comments and more specific remarks on parameters (regarding the proposed Resource), that were 

not included or were not taken into account in the previous Sections of the Assessment Sheet. 
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ANNEX B: RELEVANT LEGISLATION (LAW 4582/2018 & LAW 4875/2021) 

LAW no 4582 Part Α’ 208/11.12.2018 

Thematic tourism – Special forms of tourism – Arrangements for the modernization of the institutional 

framework in the field of tourism and tourism education – Support for touristic entrepreneurship and 

other provisions, 

the provisions of which should be taken seriously into account and for this reason we quote the 

following indicatively: 

Article 1 

Purpose - Goals 

The purpose of the provisions of this part is the development, organization and supervision of leisure 

and business activities and the formation of a framework of safety rules concerning thematic tourism, 

special forms of tourism, so as to achieve the satisfaction of the visitors-tourists through the authentic 

experiential experiences of thematic tourism, increasing the attractiveness and competitiveness of the 

domestic tourism product, lengthening the tourist season, improving the quality of services provided, 

creating jobs, supporting regional and local economies and societies, with the aim of sustainable 

tourism development. 

Article 2 

Basic Principles 

For the purposes hereof, the following shall apply: 

1. Sustainable tourism development is sustainable, balanced, social, cultural and economic 

development, which, with respect for the environment, strengthens entrepreneurship, 

stimulates employment, creating opportunities for young people, the socially weak and long-

term unemployed, contributes to well-being of citizens, highlights tourist destinations based on 

the comparative advantages and cultural identity of each region, benefits and benefits from the 

solidarity economy. 

2. Accessible tourism is tourism that is organized in such a way that visitors – tourists regardless 

of age, including people with special needs, can access and use the infrastructure, services 



 
 

 

    
Co-funded by Greece and the European Union 

44 

and goods available at the tourist destination they visit , autonomously, safely and 

comfortably. 

3. Tourism carrying capacity is the maximum possible number of tourist-visitors that a tourist 

destination can host with its existing tourist facilities and infrastructure, without causing 

damage to the natural or built environment and degrading the quality of the tourist services 

provided, ensuring at the same time the satisfaction of the local community and visiting 

tourists. 

4. The principle of safety in tourism is the principle that imposes on visitors-tourists the 

observance of safety rules, the provision of adequate insurance coverage, the safe use of 

equipment and the correct behavior during the exercise of touristic leisure activities and in 

companies that provide tourist services, the observance of the safety rules provided for the 

infrastructure, equipment and the surrounding area, in order to avoid accidents of visiting 

tourists at the expense of their physical health. 

5. The principle of quality and a high level of infrastructure and services imposes the supervision 

and control of businesses that provide touristic services, with the aim of maintaining high-level 

standards in the product or service and the agreement, if deemed necessary, to international 

or European standards. 

6. The principle of cooperation of economic activities has as its basic conceptual elements the 

combination of products and services of different sectors of the economy, such as agri-food 

and processing, and the creation of added value with the aim of economic development and 

supporting employment in local and regional level and the inclusion of local products and 

services in the wider tourism chain. 

 

 

 

Article 3 

Definition of thematic tourism 

For the application of this Part, thematic tourism means the special forms of tourism of sustainable 

tourism development, which attract visitors-tourists, with special interests who want to experience 

authentic experiences and, with respect for the environment, encourage the interaction of visitors-
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tourists with the natural environment, the human factor, regions and municipalities, promote economic 

and social development in local communities and highlight the special cultural elements of each 

place. 

 

Finally, the following Law 4875/2021, concerning the Establishment of Destination Management 

Organizations (DMO), which is the next transitional level, was also studied: 

LAW No 4875/2021 

Model Integrated Management Touristic Destinations, Destination Management and Promotion 

Organizations, Greek Spas and other arrangements to enhance tourism development 

 

Article1 

Purpose 

The provisions herein are intended to address the complex development challenges in the tourism 

sector through the cooperation of local government and central government organizations for the 

planning and implementation of important and interconnected tourism actions. 
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ANNEX C: DESTINATION MANAGEMENT ORGANIZATIONS (DMO) 

Based on the study of these Laws, the role of a DMO (Destination Management Organization) in the 

sustainable tourism development of a place, is presented below. 

More generally, there have been several discussions in the past by actors in the tourism sector 

regarding the creation of organized structures to promote the tourism product of a place. However, 

only very lately we are starting to see significant efforts being made on this issue. The role of the 

touristic destination is the one that should be given special emphasis in the tourism sector. Every 

touristic destination has some characteristics that make it stand out and fulfill all those conditions for 

attracting visitors. All these characteristics should be highlighted in order to enhance its value and 

contribute to the upgrading of the tourist product. However, for this to happen, coordinated efforts are 

required both on the part of the private sector and on the part of the public administration. 

The Destination Management Organization (DMO Organization) is a collective structure with the 

purpose of managing, promoting and providing information for the entire tourist product in the specific 

tourist destination.  

Its responsibilities include the recording of all tourist activities of the destination and the 

implementation of a series of organized actions to promote them in the tourist markets. This will be 

done by providing the world with all the necessary information so that each visitor can have an overall 

picture of the touristic product of the destination. Each visitor thus gets to know the tourism 

businesses that exist in the area, the products and services they provide. Each visitor knows where all 

beautiful beaches and attractions of the place are located and is also been informed about the 

archaeological monuments and all the elements that characterize the culture of the place as well as 

anything else worthy of admiration that may have. 

For this effort, as already mentioned, the cooperation of the public administration with the private 

sector is required. Each Municipality/Community should focus its efforts through the DMO 

organization towards the implementation and evaluation of the development of the tourism sector for 

the destination in question. 
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The capabilities of the specific organization that the Municipality should have taken care of are the 

following: 

 Provision of specialized information for each type of visitor, depending on their needs and 

experiences. Each visitor is interested in specific things that concern him and would like to 

obtain information about them. All the rest are considered secondary and may not interest him 

at all. This possibility significantly improves the quality of the tourist product because the visitor 

is served directly without having to go to the trouble of looking for the information he wants on 

his own 

 

 Utilization of internet applications (social media, applications for iPhone, smartphone, etc.) so 

that the visitor has immediate updates and information about the tourist destination for the 

entire duration of his tourist experience 

 

 Encouraging the local community to actively participate in this initiative so as to develop 

greater tourism awareness and cooperate effectively for a sustainable tourism development. 

 

 Upgrading tourism policy issues at every level of public administration so that the benefits of 

tourism development for the local economy are visible to society. An important benefit for 

example is the creation of new jobs by the tourism businesses of the region. This is expected 

to give additional incentives to the local community, for an effective and long-term cooperation 

with the businesses and also with the agencies in order to upgrade the tourism product. In this 

way, it contributes to the creation of viable and sustainable tourism development because all 

the conditions for its long-term preservation are met. 

 

From the operation of the DMO organization, based on the above, it is expected that significant 

comparative advantages will arise for the touristic destination. The local tourism industry is becoming 

more competitive than it was before compared to other regions, as additional incentives are provided 

for tourists to visit. The tourism activity of the destination ensures its sustainability since the tourism 

development that is created now has all the conditions to be maintained in the future.  
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The local community benefits from the resulting tourism development and thus the incentives for an 

effective cooperation with the organization are maintained over time.  

The tourism businesses involved improve their position, become more competitive with other 

destinations and see their revenues and profitability increase. The destination has now acquired a 

new dynamic and a modern brand which highlights it in the tourist market placing it in the first choices 

for the visitor. 
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ANNEX D: “RESOURCES SIGNIFICANCE ASSESSMENT SHEET”, IN THE 

FRAMEWORK OF ENERDECA II PROJECT  
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RESOURCES SIGNIFICANCE ASSESSMENT SHEET 

Please Select a Greek Partner-LAG: 

1. Regional Development Agency of Kavala 

2. Aetolian Regional Development Agency 

3. Regional Development Agency of Cyclades 

4. Public Cooperative Evros S.A. - Local Development Corporation 

5. Regional Development Agency of  Drama 

6. Elikonas Parnasos Regional Development Agency 

7. Regional Development Agency of Evoia  

8. Regional Development Agency of Fthiotida 

9. Regional Development Agency of Kastoria 

10. Regional Development of Pella 

11. Regional Development Agency of Rodopi 

12. Northern Evros Research and Development Company 

13. Regional Development Agency of South Epirus Amvrakikos 

14. Regional Development Agency of Florina 
 

Name - Title of Proposed Resource: 

..................................................................................................................................................................

.................................................................................................................................................................. 

 

Specific Address - Geographical Location: 

[Resource tag – exact coordinates on Google Maps, etc.] 

..................................................................................................................................................................

.................................................................................................................................................................. 

 

Relevant Photos: 

[In editable format, if possible, accompanied by a relevant explanation, as well as related videos, if 

available] 

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

.................................................................................................................................................................. 
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Resource Description: 

[Brief description of the proposed Resource, in order to assess the following factors: 

Existing status of the Resource 

If the Resource is visitable 

Possibility of immediate utilization/exploitation of the Resource 

Possibility of future utilization/exploitation of the Resource 

Inter-Connection of the Resource with other forms of Tourism 

Development perspectives of the Resource 

Ability of the Resource to 'offer' Creative Tourism (Experience Tourism) 

Time Determination of Traffic of the Resource for the entire duration of the year or for a specific 

period of time: a. Traffic of 1 (one) day, b. Medium-term stay, c. Long-term stay] 

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

.................................................................................................................................................................. 
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Α. TYPE OF RESOURCE   

Natural Resource 

(flora, fauna, biotic - abiotic elements, parks, protected areas, human-nature interaction, etc.) 

[in this field there should be mentioned human activity that is an integral part of the daily life of the 

residents who have a direct relationship with this type of environment, such as e.g. animal husbandry, 

herbs, logging, etc.]  

 

Man-made/Anthropogenic – Tangible/Material Cultural Heritage  

(Built environment, ecclesiastical heritage, movable and immovable heritage, etc.).  

[traditional architecture, hagiography, pottery, musical instruments, weaving, museums – exhibitions, 

etc.] 

 

Man-made/Anthropogenic - Intangible Cultural Heritage  

(Spiritual heritage, values and beliefs, religion, morals and customs, way of life)  

[theatre, poetry, dance, “Anastenarides dance”, festivals, gastronomy, animal husbandry, fishing, etc.] 

 

 

Short Description - Justification:  

[the selection of the specific Resource should be documented according to why it should be 

highlighted but also in terms of the interaction of the Resource with the wider local social capital. 

Finally, the connection of the Resource with other tangible and intangible heritage activities should be 

described] 

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

..................................................................................................................................................................

.................................................................................................................................................................. 
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Β. SIGNIFICANCE AND EVALUATION 

KEY VALUES 

 

 Historical / Myths 

[the history or myths that define the 

Resource] 

  

 Aesthetics 

[area of special interest or anything else that 

might be of interest for a visitor] 

  

 Scientific, Research, Technical  

[if there is a scientific interest in the methods 

and techniques used, e.g. for the preservation 

of works of art or for the herbs of an area or 

for scientific achievements or for the 

cultivation of mastic, etc.] 

       

 Social 

[to what extent it represents and promotes the 

society to which it belongs] 

  

 Spiritual 

[e.g. the inspiration or emotion it caused] 

  

 

 

Description - Justification:  

[The Key Value(s) that will be selected should be 

documented and there should be a sequence 

between them, resulting in a single image that will 

incorporate all their special characteristics] 

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

..................................................................................... 
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LEVELS OF SIGNIFICANCE - SPATIAL LEVEL 
 

 International/Global 

[is it a World Heritage Resource, protected by 

the UNESCO Network or have there been 

attempts to be included in it?] 

 

 National 

[e.g. is it a symbol of our historical heritage? 

is it a national park? is it a Natura area? ] 

 

 Regional 

[represents all the societies of the entire 

geographical unit it covers, e.g. music, 

processing methods and product uniqueness, 

etc.] 

 

 Local  

[the identity that gives and characterizes the 

area and the society in which it is located] 

 
Description - Justification:  

[in this field the significance/importance of the 
Resource should be documented, depending on the 
respective level that is selected] 
...................................................................................
...................................................................................
...................................................................................
...................................................................................
...................................................................................
...................................................................................
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...................................................................................
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...................................................................................
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...................................................................................
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...................................................................................
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................................................................................... 
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LEVELS OF SIGNIFICANCE - SOCIAL LEVEL 

 

 Community  

Group 

Family  

Person  

 

Description - Justification:  

[Which target groups does it satisfy? What is the 

peculiarity of the importance of the Resource for 

each of them?] 

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

................................................................................... 
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C. TOURISM MODIFIERS 

RESOURCE CHARACTERISTICS 

 

 Authenticity  

[the quality of authenticity, the unquestionable 

authenticity or validity of its image] 

  

 Originality 

[the Resource that expresses something new 

and different and is characterized by 

modernity] 

  

 Characterized 

[classification of a Resource based on some 

of its special features or properties, “I 

distinguish it”, “set it apart from others”] 

 

 

Description - Justification:  

[the specific axes must be taken into account in 

order to give an identity to the Resource] 

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

................................................................................... 
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INTEGRITY 

 

 Complete 

[complete, without omissions] 

 

 Exemplary 

[Useful as an example, as a model: e.g. 

exemplary cultivation. Exemplary teaching 

takes place in the experimental schools. 

It is characterized by a very high degree of 

perfection in some of its characteristics] 

 

 Diverse 

[as presented, to connect in an environment 

of harmony and single image] 

 

 Certifications – Awards 

[Indicate the Certifications, if any.                

For Awards, please refer to specific Awards 

the Resource has been awarded] 

 

Description - Justification:  

[the maturity level of the Resource should be 

described compared with the specific parameters of 

the Integrity indicators] 

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................
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...................................................................................
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................................................................................... 
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UNIQUENESS 

 

 Representative  

[characteristic that makes one Resource 

different from another] 

 

 New 

[the resource is created for the first time] 

  

 Common 

[something trivial, we also meet it elsewhere. 

It's something we expect with minimal 

differentiation] 

 

 

Description - Justification:  

[evaluating the specific characteristics, the 

uniqueness of the Resource will emerge to attract 

the corresponding interest] 

...................................................................................

...................................................................................

...................................................................................

...................................................................................
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...................................................................................

...................................................................................
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................................................................................... 
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ACCESSIBILITY 

 

 Accessible  

 Not Accessible 

 With Infrastructure  

 No Infrastructure  

 

Description - Justification:  

[it is important to provide with a realistic view of the 

Resource, in terms of accessibility, with special 

emphasis on people with disabilities. Please specify 

here the exact degree of difficulty for each target 

group to live this experience] 

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................
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...................................................................................

...................................................................................

...................................................................................

...................................................................................
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.................................................................................. 
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D. INTERPRETATION OF THE RESOURCE 

INTERPRETATION CAPABILITY 

 

 Immediate (Current Status) 

[description for direct-small-scale 

interventions] 

 

 Potential (Need for Intervention) 

[what could be done] 

 

 Duration of Experience 

[time determination, throughout the year] 

 

 Bearing Capacity 

[How many guests can it serve?] 

 

 Capacity of Anthropogenic Indoor 

Environment 

[whether the people who deal with the 

Resource, have the ability to serve the 

visitors of the Resource] 

 

 External Environment of the Resource  

[if societies are mature enough to accept 

such a creative tourism development 

process] 

 

Description - Justification:  

[the text should end by presenting an overall 

picture of the Resource in terms of its level of 

maturity for promotion] 

.................................................................................

.................................................................................

.................................................................................

.................................................................................
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.................................................................................
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.................................................................................
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INDICATIVE MEANS OF INTERPRETATION 

 Tour 

 Printed Material 

 Electronic Media 

 Has Joined a Respective Promotion 

Network (e.g. “Wine Routes of Northern 

Greece”) 

Description - Justification:  

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

....................................................................................

.................................................................................... 

 

 

TARGET GROUPS 

 Children 

 Adults 

 Special Groups 

 Foreign Visitors 

 

Description - Justification: 

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................
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................................................................................... 
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E. POTENTIAL OF THE RESOURCE TO ACT AS A CREATIVE TOURISM RESOURCE 

 

 

Description - Justification:  

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................
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GENERAL COMMENTS – SPECIAL NOTES: 
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